A CAREER IN MARKETING

MS NIKKI BROWN, HEAD OF MARKETING, EDMI EUROPE



WHAT IS YOUR PERCEPTION OF MARKETING¢

Marketing.
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What our friends think we do. What our parents think we do. What society thinks we do.
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What our clients think we do. What we think we do. What we really do.



MARKETING TODAY IS NOT WHAT IS WAS 10 YEARS
REG I

Graphic Designer

SEO Analyst Campaign Manager
g e PR Manager
Digital Specialist Advertising Specialist
Marketing Assistant Internal Communications Brand Manager

Content Marketing Manager Marketing Director Sz naine ol

: : Market Research Analyst  Marketing Automation
Social Media Manager Specialist

E-Commerce Manager

CRM Coordinator Director of Communications

Website Administrator



HOW TO START A CAREER IN MARKETING

Qualifications — Business Studies, Marketing Degree, CIM qualifications

Relevant work experience — Product > Marketing, or Marketing > PR, or PR >
Marketing, or Sales > Marketing

Interests — Writing, Photography, Social Media



MY CAREER PROGRESSION
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University Telemarketer Marketing  Marketing  Marketing  Marketing  Marketing
Assistant  Executive Comms Manager Director
Music & Manager
Law



THE EVOLUTION OF A
CAREER IN MARKETING

How Long Will This Take Me?
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What does it look like to progress through
different positions in a marketing career?
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What Will My Salary Look Like?
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Responsibilities




B2B OR B2C¢ IN-HOUSE OR AGENCY¢

B2C Buyer = Larger target market,

emotional, single person, single step,

fast sales cycle

B2B Buyer = Smaller/ niche market,
focussed on features, mulfiple
purchasers, multiple steps, longer
sales cycle,

Agency: More specialised roles, lots
of different clients

In-house: Often broader involvement
across all areas, focus on one brand,
more personal investment, quicker to
rise in position
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WORK EXPERIENCE @ EDMI

1 week duration this Spring

Opento Year 10 and 11
4 places available — across all departments within the business

Contact: Nikki.brown@edmi-meters.com
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